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Location is Everything.

Accounting Today represents a one of a kind opportunity for you to
highlight your company and products around editorial that is important
to our subscribers and relevant to your product and/or service.

Our advertising-driven special reports allow you to position your brand front and center with the largest
audience of influential decision-makers in the tax and accounting profession.

Participation is easy as 1-2-3. [ o[ m— \

1. Secure your spot in our special report Extending the Reach of Products/Services
positioned in the center of the magazine, s o
on premium paper, for enhanced visibility.
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(Order of advertisements are based on the order

Insertion Orders are received)

2. Have your company representative give
their opinion on three (3) editorial
questions relevant to the topic and
featured in a “Company Spotlight”.

(Full Page Advertisers ONLY)
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3. Full-page 4-color advertisers’ “Company
Spotlight” will be adjacent to their ad
highlighting answers from a key executive,
100-word company description, headshot
and company logo.
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Editorial Company Your Ad
Feature Spotlight Here

The Accounting Today Advantage:

v/ Position your company as a thought leader on cutting edge accounting issues
v/ Communicate with a highly targeted audience

v/ Get unmatched exposure to Accounting Today’s full circulation of 60,000*

v/ Receive banner ad placement, plus 25 words of text, in the promotional newsletter that notifies subscribers of
the latest special report™*

v/ Your Company Spotlight will be included in the editorial of the promotional newsletter

*Source: Publishers Projection 5/09 Effective July 2009 (Based on 60,000 Subscribers)
**Includes a link to the URL of your choice. Banner ad placements will be in the order in which insertions are received.

For rates and information, contact

Jack Lynch Peter Sorice

Advertising Sales Director Advertising Sales Manager

212-803-8803 212-803-8804

jack.lynch@sourcemedia.com peter.sorice@sourcemedia.com

Julius Picardi Eric Lignell

Advertising Sales Manager Resource Center Manager/ Virtual Trade Show Manager
212-803-8801 212-803-8802

julius.picardi@sourcemedia.com eric.lignell@sourcemedia.com
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MORE TARGETED REACH

Accounting Today’s Special Reports are targeted vehicles for your
marketing message. Your advertising appears adjacent to editorial that
our circulation of over 60,000* readers—your coveted audience—
want and need to read. An ad guarantees you reach

who you want, when you want.

*Source: Publishers Projection 5/09 Effective July 2009 (Based on 60,000 Subscribers)

SPECIAL REPORTS EDITORIAL CALENDAR

Issue Ad Close Materials Due Highlights

August 716 7/13 Tax Season 2009 - Gauging the Results: What was it like during this
past tax season, both the good and the bad? How did the practitioner
handle it? Were there better tools from the software companies?
What were they? And what do these companies have on the docket
for 20107 Moreover, this supplement offers a bird’s eye view from the
practitioners themselves on what 2009 held for them and also gives
an insight into what they may expect next year.

September 7/21 7/28 Going Paperless: This special report takes a close up and personal
look at the myriad of products, services, and tools that the CPA has
at hand including ways in which the firm can develop a paperless
mindset. Special emphasis is made on imaging systems as well as
document management or for that matter, any other procedure that
may reduce costs and improve client service.

November 9/22 9/29 Payroll: Shall | do it in house or use an outside service provider? The
debate rages on as how best to handle the client’s payroll processing.
So, this special report targets the in-house solutions presently
available to the accountant and also looks at solutions now available
from the outsourcing side. How well do they work? How can the CPA
decide which avenue will work best for the client?

December 1~ 11/3 11/10 Small Business Services: There is no question that the CPA provides
a wide range of services to small businesses of all sizes. These may
include consulting, write-ups, tax compliance, payroll, financial
planning, succession planning, and much more. This supplement
zeroes in on the range of services now offered with a special look at
the vendors that provide the products to help the CPAs and their small
business clients.

2009 RATES

Size Display @-coon  Spotlight  Online

Spread $16,000 1 468x60 banner ad and 25 words of text
Full Page $9,000 1 468x60 banner ad and 25 words of text
1/2 Page $7,000 n/a 468x60 banner ad and 25 words of text
1/3 Page $6,000 n/a 468x60 banner ad and 25 words of text
1/4 Page $5,000 n/a 468x60 banner ad and 25 words of text

*Special Report usage does not count toward rate frequency or multi-book discounts.




